DIGITAL IN THE RETAIL
INDUSTRY?

THE END OF THE
BEGINNING ...

i
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DIGITAL FOR
THE SHOPPER ...
IS IT OVER ?
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DIGITAL IS
BOOSTING THE
TRADITIONAL
RETAIL'!
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MON COMPTE
B o v ekt

Boots/Bottines Cable Cable

69.99 €
Référence

Taille

SCANNER
ACCUEIL CATALOGUE
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~ |24/7 SOCIALIZED
. CONNECTED'!



SO ...
AND NOW ?




# 1 /FACILITATOR OF
SHOPPING ?

TOMORROW'’S DIGITAL
TRADE IS SOMETHING
THE CLIENT WILL NOT
EVEN THINK ABOUT ...

ALTAVIA
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#1a/ AMAZON DASH ... A ZAPPER FOR
RECURRING PURCHASES.
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https://www.youtube.com/watch?v=TkMdM8z6njc

#1s/ A DIRECT LINK BETWEEN
HOME AND MANUFACTURER
/ RETAILER
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#1c/ L'OREAL HELPS ME TO BE MORE
BEAUTIFUL EASILY

W MAKEUP
% GENIUS

ALTAVIA


http://www.google.fr/url?url=http://www.badappreviews.com/iosapps/37107/the-color-genius-for-l-oreal-paris&rct=j&frm=1&q=&esrc=s&sa=U&ei=7gkPVPuWBMfjaNfOguAD&ved=0CCAQ9QEwBQ&sig2=7asr2M11Sm7qwSkcGeem7w&usg=AFQjCNE0tcFnbUgHNrbbipXl4Mx_fFS1_w
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#1o0/ PARADOX ? AMAZON MAYDAY
IS HUMANIZED THE DIGITAL'!

kindle

amazon
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https://www.youtube.com/watch?v=PFYHF1w8w3g




# 1e/ DIGITAL WILL INTEGRATE

INTO OUR LIVE
CONVERSATIONS.

STARBUCKS.COM/TWEETACOFFEE

ALTAVIA


https://www.youtube.com/watch?v=AxPZj9x_Dsk

H# 2 THE DIGITAL FUTURE

WILL BE INTUITIVE,
EMOTIONAL, AND
CONVERSATIONAL

ALTAVIA



. DIGITAL TECHNOLOGY
CAN HELP US
UNDERSTAND
CUSTOMERS’
UNEXPRESSED
NEEDS.

ALTAVIA 9
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#2./ I1BM WATSON :
INTEGRATING THE
NATURAL THINKING
PROCESS :

WATSON VS. HUMANS

Round Watson D
(Mon.) $5000 $5000 $200

2 (Tues ) $35, 734 $10,800 $4,800
3 (Wed.) YIALY $21,600 $24,000

Rutter Jennings

Final prize $1,000,000 $200,000 $300,000
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“We train Watson to be able to

as we go”

“Rather than forcing people to
conform to systems, the idea is to

Information and ask questions.

"What gear do | need for running
In Vermont in October?”

John Gordon, VP-IBM Watson Solutions.

ALTAVIA | 9



#2:/ INSTORE
CUSTOMERS IMPORT
THEIR ONLINE
HABITS...

&




HI PEPPER!



https://www.youtube.com/watch?v=1B5tVSYh1PQ

TO MORROW S GREAT '

== understand

|
speech._
F g



https://www.youtube.com/watch?v=L0BMAgZg7HY




TESEKKUR EDERIM !
ALTAVIA TURKIYE

ISTANBUL.
+90 212 2132747



